twist 


Twist TV is all about real life with a twist; capturing 
the experiences of everyday people facing 
extraordinary situations. The channel's diverse cast 
of characters and their colourful stories — from 
unique personal challenges, to difficult family issues, 
to unusual medical circumstances — are always 
relatable and often outrageous. With a lineup of 
programming that includes tales of out of control 
kids, pageant moms and life changing health 
situations, audiences are guaranteed to be hooked. 


new series 


The Talk a p Four of a Kind 


z Í Too Fat for 15: Fighting Back 
Pregnant in Heels 


Pretty Hurts 


marathons 


Baby Borrowers Nanny 911 

An intriguing social experiment based on the hit British program Nanny 911 follows a team of expert nannies 

that asks five diverse teenage couples—ages 18-20—to fast-track as they come to the rescue of desperate 

to adulthood by setting up a home, getting a job and becoming parents to tackle the issues that are causing 

caring parents first to babies, toddlers, pre-teens and their pets, chaos in their homes. Armed with expert 

teenagers and senior citizens — all over the course of three weeks. child-rearing checklists, the English ‘tiber- 
nannies’ take on all types of misbehaving, 

One Born Every Minute from appalling table manners to raging 


An in-depth look at life inside the maternity ward at Riverside Samper tannin: 


Methodist Hospital in Columbus, Ohio, as expectant mothers enter 
their final stage of pregnancy. Fram the delivery roam to the nurses! 
station, 40 cameras roll 24 hours a day, 7 days a week to capture the 
high drama, humour and overwhelming emotion of childbirth as 
new lives begin and others change forever. 
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More likely to: = 
e Own a home theatre (117), rent 6+ movies (198) in the past month, * Feel that premium brands are worth the extra money (111), use food as a 
have a gaming system (131), and spend $100+ on video games/ personal reward (158), and drink 12+ fruit juices in an average week (140) 
ptceseolles [N49] inthe past year * Spend up to $2,499 on home repairs/renovations (145) and made 
* Spend 15+ hours on the internet excluding email (134) where they spend improvements to their homes including paint/wallpaper (118) as well 
time playing online games (160) and on social networking sites (121) as windows/doors (117) 
* Have spent up to $25,000 on a new vehicle in the past two years,and * Own a motor home/camping trailer (164), visit national/provincial 
own a full size SUV (123) or full size minivan (129) parks (145), and historical sites (122) 


* Plan to have a baby (143) this year, have personal loans (248) 


Source: Fall'10 BBM Extended Diary Data, A18-54, English Canada, % composition indexed to TV population, M-Su 6a-2a 
For more, please visit ShawMedia.ca - 19 


